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This presentation contains forward-looking statements that 
involve inherent risks and uncertainties. We have identified 
certain important factors that may cause actual results to differ 
materially from those contained in such forward-looking 
statements. 

For a detailed description of risk factors see STMicroelectronics’
(NYSE:STM)  and Ericsson's (NASDAQ:ERIC) filings with the 
US Securities and Exchange Commission, particularly each 
company's latest published Annual Report on Form 20-F.
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NET SALES
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 Net sales $544 million 


 Continued portfolio transition


 Weaker-than-expected performance in Asia 


 Some supply limitations
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SECOND QUARTER SUMMARY


 Adjusted operating loss $118 million


 Impact of lower sales mitigated by positive effects of the cost savings


 Inventory increased by $32 million to $262 million


 Net cash $43 million


 Restructuring plans on track


 $230 million plan completed - full effects expected in Q3 2010


 $115 million plan to start contributing savings from Q3 2010

6



© ST-Ericsson 2010 SECOND QUARTER REPORT 2010


 U8500 selected by two additional customers


 Smartphone platforms family expanded with U5500

ST-ERICSSON HIGHLIGHTS
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 Two leading customers selected E49xx, including Samsung


 Four customers in Asia selected U67xx


 Launched feature-rich mobile internet platform, T6718


 Multiple design wins for advanced modem solutions, M570 and M720


 LTE wins with Nokia and Sagem Wireless


 First complete end-to-end TD-LTE solution showcased with Ericsson
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TRANSFORMING THE COMPANY

• Entry & feature phones 
 Smartphones

 Connected devices

 High-value entry

• Europe and Asia   
 Global

• Modem only 
 Application engine

 Modem 

 Connectivity

• Three big customers

• Custom solutions


 Diversified customer 
portfolio


 Open/complete platforms
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CONTINUING TO DELIVER ON 
2010 PRIORITIES
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• Competitive cost structure
• New portfolio
• Prepare the company for future, profitable growth



Q&A


